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Why Use Google Tag Manager?  
To stay ahead of the curve in today’s fast-paced online 
market, it’s important to be able to collect as much of your 
website data as quickly and accurately as possible. Google 
Tag Manager is a free platform that offers a user-friendly way 
to integrate with various vendors’ tracking while also keeping 
track of code being used on your website. 
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4 Step Set Up 
Summary

Create Account & 
Install Container
First, you'll need to create a 
Google Tag Manager account 
and container. Once your 
container is created, you'll be 
prompted with installation 
code and instructions to be 
sent directly to your web team. 

STEP 01

Create Your Tags, 
Triggers, & Variables
Once the code is properly 
installed on your website, you 
can start setting up your 
container. Get started with the 
basics, like Google Analytics 
event tags for VDPs, Service 
Schedules, and Lead 
completions. 

STEP 02

Test Your 
Container
Take advantage of one of the 
most useful features that 
Google Tag Manager offers: the 
"preview" ability. Make sure 
that your tags fired when they 
were supposed to, you want 
VDPs to be counted, but not 
on search result pages.

STEP 03

How It Works

TAGS = WHAT
The action item. Tags are pieces of code that "fire" (are 
active) on your website under certain conditions (set by 
triggers). The tag's purpose can be as simple as passing 
data from your website to another and as complex as 
implementing custom code to carry out special 
functions.

Data is pushed back and forth from your 
website to various platform "tags" through 

the Google Tag Manager container.

TRIGGERS = WHEN
The when and where. Triggers are the conditions for 
when the tags fire. You can create your triggers to be 
generic (like telling a tag to fire on all pages of your 
website) or highly specific (like telling a tag not to fire 
unless a customer fully completes a finance 
application). 

VARIABLES = HOW
The data being used. Variables are definitions of data 
used in Tags and/or Triggers. As the name suggests, 
Variables are based on information that varies 
throughout the website, but that you want to 
consistently track (like make, model, and vin data). 
Some variables are pre-built (like page URL, click text, 
and domain) but you can also create your own custom 
variable (you will need to for automotive-specific 
variables like vehicle information). 
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GOOGLE TAG MANAGER:
AT A GLANCE

Google Tag Manager is a tool that connects 3rd party platforms as 
well as code to your website. It makes it easier to determine and set 

up the “what”, “when”, and “how” of the tracking.

WHAT data do I want to collect?    WHEN do I want to collect data?   HOW am I going to use this data? 

Save & Publish
STEP 04

Once you've set up your 
container to your liking and 
tested to make sure it works, 
submit & publish it! Don't 
forget to add a description and 
name.
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DEALERSHIP'S TUTORIAL
COMPLETE SET UP

A STEP-BY-STEP TUTORIAL,  WITH PHOTOS, OF HOW TO COMPLETE A 
BASIC DEALERSHIP GOOGLE TAG MANAGER SET UP. 

IN THIS EXAMPLE WE WILL BE CREATING A GOOGLE ANALYTICS 4 
EVENT TAG TO CAPTURE VDP VIEWS. 

Create an Account
Click "Create Account" to get started. 

Fill Out Information
The account is not the container itself. It's best to set the Account Name 
as the dealership group (if applicable) and the Container Name as the 
dealership's name. 
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Send Code & Instructions to Web Team
Copy and paste the instructions and code into a text document and send 
to your web team for installation. You will not be able to preview or 
implement tags until the code is properly installed.

Add Users to Your Container 
There are many different ways to add users to your container, and a 
variety of permissions. Generally, it's best to add your coworkers as users 
as administrators to the entire account, and vendors on a container 
(dealership) basis with "Edit" access. 
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Publish Your Container 
In the top right of your container, click the "Submit" button. You can add a
name for your first container iteration or "version", as well as a description. 
You must publish your container after it's created to initiate the 
"Preview" ability.  
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Create Your First Tag
In this example, we will be setting up a basic Google Analytics 4 tag. This 
tag is necessary for connecting your website to Google Analytics 4, and 
will be the basis of all other event tags. 

To get started, navigate to "Tags" in the left-hand column and click the 
"New" button. 

Click into the "Tag Configuration", select the GA4 preset, and enter the GA 
4 measurement ID (found in your GA4 account). 
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Set a Trigger 
Click into "Trigger Configuration" and select a trigger. In this case, we 
want the GA4 tag (measurement ID) to fire on every page of the website
(we can narrow by specific actions for events later on). For this you can use 
the preset trigger "All Pages" which makes the tag automatically fire every
time a page of your website is viewed.

Be sure to click "Save" once you've finished setting up the trigger. 
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Create a Specific Event Tag
Just like in step 6, create a new tag but in this case select the GA4 Event 
preset. For the "Configuration Tag", simply select the tag you just set up 
(this contains the measurement ID that will help this event track into your 
specific GA4 account). 

Create a Parameter
You can pass data about your event through something called a 
"parameter". You may want to send URL information (page_location) for 
every VDP, or perhaps information about the page someone was on 
before they got to the VDP (referrer). 
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Set a Variable
In this example, we will pass information about the referrer. In the "Value" 
text box, click the little gray icon to choose a built-in variable. These are 
the preset variables, and you can choose "Referrer" here. 

Create a Trigger 
Because we want to send information about VDPs, we can't use a preset, 
we must make our own trigger.  Every website is a little bit different when 
it comes to how a VDP is defined, but usually it is easiest to track based on 
the URL of the page (most websites will have the distinct "/inventory/" or 
"/VDP/" in the URL. In this example, a VDP is being tracked every time a 
page is viewed where the URL of the page contains "/inventory/"
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Preview Your Changes
Don't forget to save the tag you just created! Now that you've successfully 
set up a GA4 configuration and an event tag, it's time to test them out. 
Click the light blue "Preview" button in the top right. Enter the URL for 
your website or the specific page you want to test the tags on. 
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Ensure Tags Fired
A new tab will open up with the page URL you entered. In this case, we are 
going directly to a VDP to ensure that the VDP tag "fired" (is working) 
properly. 
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Ensure (some) Tags Did Not Fire
Because you don't want to track a VDP every time someone goes to a 
search results page, it's crucial that you check your tag was well defined 
by ensuring it didn't fire where you did not want it to. In the example 
below, the VDP tag did not fire on a search results page, which is what we 
want. 

Because the configuration tag was set to fire on every page, it is good that 
it still fired on the search results page. 
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Publish Your Container 
Once you have verified that all of your tags, triggers, and variables are 
working and firing properly, you can submit your changes and publish the 
container. Once you publish the changes you've made will become live, 
and start passing data to the various platforms you've integrated (in this 
case, Google Analytics 4). 

Be sure to name your version and add an insightful description. 
Congratulations! You've just completed a basic container set up. 


